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Agenda

Strategic Welcome & Market Reality

\y Executive Reflection: What Changed After Alibaba?

GLOBAL RESILIENCE
NETWORK The Platform Reality: Distribution, Visibility
& Conversion

AFTERNOON ENGLISH TEA

Who Is Getting It Right?
Partnerships That Don’t Work
LiSAE=mR } Closing Synthesis of the Immersion Program

Transfer to Langham Hotel and onward to
Farewell Dinner — Imperial Banquet
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Master of Ceremonies

Rajan Datar

Journalist and Host,

The Travel Show, BBC
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One on One Interview

Strategic-Welcome &
Market Reality

Rajan Datar, Journalist/Host, BBC

Stuart Dunn, Executive Director, British Chamber of Commerce Shanghai




Stuart Dunn

Executive Director
British Chamber of

Commerce Shanghai

¥ 1
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One on One Interview

Executive Reflection:
What Changed After Alibaba?

Rajan Datar, Journalist/Host, BBC

Gilbert Reveillon, CEO Digital Transformation, Quantum Tech & Quantum Al, FinTech, Web3, DeFi, Tokenization
Chevalier de I'Ordre National du Mérite — Knight of French National Merite Order




Gilbert Réveillon

CEO Digital Transformation

Quantum Tech & Al | FinTech |
Web3 | DeFi | Tokenization




Discussion

The Platform Reality:
Distribution, Visibility
& Conversion

Crystal Pang (Pangmanyin), Head of Europe and North America, Xiaohongshu (RedNote / Little Redbook)

Jacob Aldaco, Director of Strategy and Development, Shanghai Daily Group




Crystal Pang (Pangmanyin)

Head of Europe and North America
Xiaohongshu
(RedNote / Little Redbook)




Young and Energetic Users Can All be Found on @

Xiaohongshu
< Audience Size >
|

< Audience Quality >
Gen Z, along with young and middle-aged

Crowd size in key industries Kifics at the second der and above Average daily usage time
adults, form the main force. y account for 52% 9 i

35% 50% O 13% 20%

120 million+
¢ ) Monthly active users for
Post-2000 generation Post-1995 generation 7

ok it m I
maternal and infant category

Average daily usage time

190 million+ N 19% 48%

Monthly active users for ( ‘ | \ m Third ti Ao
I ier and unaer

beauty products category V |

) 190 million+

Monthly active users for
health supplement category

Young people’ ssize 7 max

Subdivided size 7 max Higher tier More active

Data source: Xiaohongshu Data Center, H1 2025




Everyone [searches | _>

250 billion Searches in 2025 totaled

( How to quickly relieve leg numbness after sitting in the toilet for a long tir ) ( Will drinking ex nccldentally have any effects? )

( Why are the fish in Zootopia 2 considered food? )
( A strong person dating a weak person )

( What is the password for Deutsche Bahn' s free Wi-Fi? )
( Will the puppy hate me if | get it sterilized? )

( Will night running make it dark?

( What are some methods for overcoming social anxiety through training?

How to cut a watermelon

Finding the most genuine answers to life

( How to get a cat to sleep with you ) ( Is it useful to enercise for 5 minutes e
without a knife

What can be discussed

during the first meeting of a blind date Free overnight stay guide How to hold back I‘:’Ugﬂer
B - at the airport during a meeting

C=)

Data source: Xiaohongshu Data Center, H1 2025

; 30 Monthly Average
/O Search Penetration

Proactive Search Percentage
90 :
o

Search Growth Rate for Long
% Words (>8 characters)




Xiaohongshu is the Top "Seeding” Community

Not only the first stop for inspiration, but also the "full-journey companion"

User Spent Time

TOP1

Rank of browsing time by traveler

@95}&&@@

In a Human-to-Human "seeding" context, users' travel demands are stimulated

Seeding Stimulates Demand Search Matches Demand Qrder bulils shianng treates
Demand New Demand
User A Shares > Brings B's demand Trigger searches ) » B is "seeded" ) o B places orders B use and share
C »( O »>( > (B places orders )

o=, Lo

In-app
wAnam fransaction = o
on Osf ANBEANE 0 o
RABGRBBENE
“ E(IB{Z& RARERBENLA — DL 2025
" i

on o=

' ASIANRT, RE, MURHSE

| On Osx
T BHITH T BEFREOR by - WA e EEFIRREE! ZRANS
UF S s PR o iiad (EBER L%
@ fon e T S Jump to Wechat Off-platform @ e 297
Mini Program fransaction

A

Stimulates new demands for new users
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As the Bridge = _ Connect Brands and Consumers

Travel and shopping Brands

set up official account in Xiaohongshu (A

<

REH K Selfridges
@ SELFRIDGES RETAIL LIMITED
LOTTE ted.Kingdor

4 Following 16.8K Followers 30.5K Likes & Saves

the

GW balancing

SELFRIDGES :

Takushimayu

Follow Message

Notes Saves Tag

NSETAN

@ mitsucoshi

Q Selfridges 84144 < Selfridges {BBA% < Selfridges 13

Designer Outlets

. ) R NER

Business account

« Clearly define the brand's core values (Function, reliable services) and target audience
Showcase Authentic Content Aligned with Users’ Lifestyles, Evoke Emotional Resonance

« Data insights for learning about market and followers

Selfridges R% gL & X—#F, KRT!
SRE g REEHSelfridges g7

s KEFH Selfridges 99




THANK YOU

XIAOHONGSHU
ALL RIGHTS RESERVED




Jacob Aldaco

Director of Strategy
&

Development Shanghai Daily Group

LA

ShanghaiDaily.com
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Afternoon English Tea
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Franca Taurism Bevelopment Agency
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N 'Managing Director, Destinatic
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Kris Van Goethem

Managing Director

Destination Sport China

DESTINATION
-—w SPORT
CHINA




Tom Lewis

Head of Development

Wild China Education







Andrés Rodriques

Global Head of Market Development

Dragon Trail International

Dragon Trail

INTERNATIONAL




Shu Xie

Founder
One Hundred Brands Club

&

Shanghai Yan Yue Culture
Communication




Closing Synthesis of the
Immersion Program

Rajan Datar, Journalist and Host, BBC

Gilbert Réveillon, CEO Digital Transformation, Quantum Tech & Quantum Al, FinTech, Web3, DeFi, Tokenization
Chevalier de I’'Ordre National du Mérite — Knight of French National Merite Order




Master of Ceremonies

Rajan Datar

Journalist and Host,

The Travel Show, BBC
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Gilbert Réveillon

CEO Digital Transformation

Quantum Tech & Al | FinTech |
Web3 | DeFi | Tokenization
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