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Agnes Angrand 
Deputy Director China, Hong Kong & Taiwan 
ATOUT France

Agnes Angrand is Deputy Director for China, Hong Kong, and Taiwan at ATOUT France, the official French tourism 
development agency. She has been with the organization for over 22 years, previously serving as Deputy Director USA 
(2017–2024), Deputy Director UK & Ireland (2011–2017), Managing Director Ireland (2007–2011), and Deputy Director in 
charge of Marketing and PR UK (2003–2007).

Sébastien Lion 
Professor of AI and Travel & Tourism 
Sorbonne University

A specialist in Chinese tourism, digital transformation, and AI in innovation, Sébastien Lion helps French and international 
organizations better understand Chinese digital trends through consulting and research.

Gilbert Réveillon 
CEO Digital Transformation 
Quantum Tech & AI | FinTech | Web3 | DeFi | Tokenization

An expert spanning Smart Sensing, IoT, Blockchain, Crypto-Assets, Quantum Computing, AI, Machine Learning, Deep 
Learning, Digital Health, and Wearable Technologies. Gilbert brings deep expertise in Financial Services, Strategic 
Marketing & Business Development, Mobile Social Commerce, and Smart City solutions. Chevalier de l'Ordre National du 
Mérite. 

Kitty Wang 
Founder 
The RARE Group

A driven and experienced multilingual manager with over 11 years in commercial environments. Kitty has successfully 
delivered projects across international business areas including the growth of Next online internationally, distribution of 
the Next Directory, and China marketplace development on Tmall/Alibaba.



Rajan Datar 
Award-Winning Broadcaster, Public Speaker & Conference Moderator 
BBC

One of the most recognizable faces of international TV travelogues, with 70 half-hour BBC documentaries to his name — 
including recent programs on Barcelona, Bosnia, Uzbekistan, and Sri Lanka. In May 2024 he presented a three-part special 
on BBC Radio 4, 'The Tourist Trap.' In February 2026 he delivered a keynote at the Forbes Travel Summit in Monaco. He 
has presented 100 editions of the BBC World Service's The Forum.

Ada Xu 
Director International 
Fliggy (Alibaba Group)

Ada Xu leads global partnerships and destination strategy at Fliggy, Alibaba Group's travel platform, with a focus on 
international expansion. She joined Alibaba Group in 2016, moving to Fliggy in 2019 to drive destination development 
and traveller experience innovation. Her work connects global destinations with Chinese travellers through digital 
platforms, with a focus on high-end, experience-led tourism.

Anne-Laure Tuncer 
Regional Director Asia (China, Hong Kong, Taiwan, South Korea, Japan, ASEAN) 
ATOUT France

Anne-Laure Tuncer has been with ATOUT France for nearly 20 years. As Regional Director for Far East markets since July 
2024, she oversees Mainland China, Hong Kong, Taiwan, South Korea, Japan, and ASEAN. She previously served as 
Director USA for over 13 years (2011–2024).

Christian Delom 
President 
Global Resilience Network (GRN)

An HEC Paris graduate, Christian Delom is President of the Global Resilience Network (GRN) and CEO of CDConsult. He co-
founded, structured, and led A World For Travel (AWFT) for six years, and has held senior leadership roles at Air France 
Group, Amadeus, and ATOUT France. A former COO, he brings deep expertise in strategy, business development, 
partnerships, negotiation, governance, and transformation.
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Tong Teng 
Vice President, Fliggy 
Fliggy Travel, Alibaba Group

Tong Teng is currently the Vice President of Fliggy Travel, Alibaba Group, responsible for Fliggy's public affairs, 
government-enterprise cooperation, social responsibility, and globalization. He is a seasoned practitioner and promoter of 
the integration of China's digital economy and real economy.

Hongyu (Harris) FU 
Director, AI Governance Centre 
Alibaba Research Institute (AliResearch)

Hongyu Fu is Director of the AI Governance Center at Alibaba Research Institute and a Member of the Data Governance 
Working Group of the UN Commission on Science and Technology for Development. He leads research on AI governance, 
data regulations, and policy. His reports have been published in Science and other top academic journals, and he is a co-
author of China's Artificial Intelligence Law.

Dr Pei SHEN 
VP International Business & GM, Global Customer, Partner & Field Enablement 
Alibaba Cloud Intelligence Group

Dr Pei Shen leads the Center of Global Customer, Partner, and Field Enablement at Alibaba Cloud Intelligence Group. He 
brings a decade of experience from McKinsey & Co. as Associate Partner, specialising in strategy and digital 
transformation for automotive and advanced industries, and subsequently served as General Manager of Strategy at 
Tencent Intelligent Mobility.

Dr Ye (Alex) CHEN 
Chief Technology Officer 
Fliggy (Alibaba Group)

Dr Ye Chen serves as CTO of Fliggy, with extensive expertise in search and recommendation algorithms, natural language 
processing, and deep learning. He spent eight years in Silicon Valley at Yahoo, eBay, and Microsoft (where he invented 
Microsoft's ad bidding algorithm and holds 10 US patents). He has over 30 papers at top AI conferences including 
NeurIPS, SIGIR, KDD, and WWW, with three Best Paper Awards.

Jingtong WU 
Head of AI 
ANT International



Mr. Wu has worked with ANT since October 2023, leading multiple AI business lines with exceptional commercial results, 
specializing in large-scale model frameworks (e.g., harness framework, Agentic RL training) and billion-parameter model 
optimization (pre-training/PPO reinforcement learning). He has 16 years of technical management experience in large-
scale model content understanding, recommendation systems, and related fields. Prior to joining, he worked at Tencent 
and Huawei as a pioneer in large-scale model implementation. He drove key technologies including base model training, 
data balancing, and browser core capabilities (recommendation/text-video) 

Simi Jianing LI 
Head of Marketing, Qwen AI Device Business 
Alibaba Token Hub Business Group

Simi brings 12 years of marketing expertise at Alibaba Group, where she has built a reputation for translating complex AI 
technology into compelling consumer experiences. She currently leads brand strategy and market positioning for Qwen 
Glasses, having driven the product's debut at major global stages including MWC and Milan Design Week.

Tracy XUE 
Product Manager, Qwen AI Device Business 
Alibaba Token Hub Business Group

With over a decade of experience in consumer electronics, spanning smartphones, smart home devices, gaming phones, 
and VR headsets. Tracy now focuses on the AI eyewear space, where she leads full lifecycle product planning. Her 
background includes hands-on market management across Southeast Asia, South Asia, and Africa, giving her a uniquely 
global perspective on hardware product strategy.

Jianing LI 
Marketing Director, AI Device Business, QWEN 
Alibaba Token Hub

Tracy Xue 
Product Manager, AI Device Business, QWEN 
Alibaba Token Hub

Roy Wang 
Head of Business Development 
Tmall Luxury Pavilion

Roy Wang leads the strategic expansion of Alibaba's luxury ecosystem, specialising in cultivating emerging sectors — 
particularly high-end sports, outdoor lifestyles, and luxury home. He has orchestrated the market entry and incubation of 
numerous niche luxury brands in China and is at the forefront of integrating AI-driven solutions into luxury retail.

Frank Ludwin Schaefer 
Director, Head of International Government Affairs (ME, CEE, EU) 
Alibaba Group

A seasoned Government Affairs professional with over 15 years of experience in AI, cloud, tech, e-commerce, and finance. 
A fully qualified German lawyer with an additional French law degree, Frank previously served at the European 
Commission and as Global Head of Government Affairs at Gorillas (Europe's fastest unicorn). He was also a Vice President 
of Government Affairs for Deutsche Bank for over 11 years.



 

Gilbert Réveillon 
CEO Digital Transformation 
Quantum Tech & AI | FinTech | Web3 | DeFi | Tokenization

An expert spanning Smart Sensing, IoT, Blockchain, Crypto-Assets, Quantum Computing, AI, Machine Learning, Deep 
Learning, Digital Health, and Wearable Technologies. Gilbert brings deep expertise in Financial Services, Strategic 
Marketing & Business Development, Mobile Social Commerce, and Smart City solutions. Chevalier de l'Ordre National du 
Mérite.

Christian Delom 
President 
Global Resilience Network (GRN)

An HEC Paris graduate, Christian Delom is President of the Global Resilience Network (GRN) and CEO of CDConsult. He co-
founded, structured, and led A World For Travel (AWFT) for six years, and has held senior leadership roles at Air France 
Group, Amadeus, and ATOUT France. A former COO, he brings deep expertise in strategy, business development, 
partnerships, negotiation, governance, and transformation.
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Stuart Dunn 
Executive Director 
British Chamber of Commerce Shanghai

Stuart Dunn leads the British Chamber of Commerce Shanghai, driving member engagement and growth in line with the 
evolving business and political landscape in China and the UK. He oversees government-to-business dialogue, regional 
programming across East China, and flagship events including British Day, the ESG Summit & Awards, and the British 
Business Awards. Stuart brings over 20 years of UK and international leadership experience.

Crystal Pang (Pangmanyin) 
Head of Europe and North America 
Xiaohongshu (RedNote / Little Redbook)

Crystal Pang spearheads European and North American expansion for Xiaohongshu, China's leading lifestyle and social 
platform with over 350 million active users. A musician and strategist, Crystal brings innate cross-cultural fluency to her 
role. Her expertise is reflected in prior collaborations with iconic institutions such as the British Museum and Museum of 
Fine Arts, and global artists including Taylor Swift and Mayday.

Jacob Aldaco 
Director of Strategy and Development 
Shanghai Daily Group

Jacob Aldaco builds the operational and commercial foundations that help organisations scale, with over a decade of 
experience in China across SaaS, MarTech, HR Tech, and media. As Strategy Director at Shanghai Daily, he led a full 
transformation across editorial, technology, and revenue — doubling engagement benchmarks and driving 35% year-on-
year audience growth for two consecutive years. The result: a 10x growth in monthly active users within two years.

Kris Van Goethem 
Managing Director 
Destination Sport China

With 30 years in the tourism and service industry spanning both tour operating and destination management, Kris Van 
Goethem is an expert in Sport, MICE, and Leisure. He specialises in Sport Events, Destination and Event Management, and 
building bridges between cultures to create business opportunities for global companies.

Andrés Rodriques 
Global Head of Market Development 
Dragon Trail International



 

A multilingual business development leader with 10+ years of international experience at the intersection of travel, 
technology, and marketing. At Dragon Trail International, Andrés leads market development for tourism clients connecting 
with Chinese travellers through data-driven campaigns and digital platforms. Fluent in English, Spanish, and Italian 
(Intermediate Mandarin).

Shu Xie 
Founder 
One Hundred Brands Club / Shanghai Yan Yue Culture Communication

Ms Shu Xie has over 15 years of experience in international business, working across Fortune 500 companies, UK 
government agencies, and independent consulting firms. She founded Shanghai Yan Yue Culture Communication, a 
boutique consulting firm fostering business relationships between European countries and China. In 2020 she established 
the Prof. Xie & Friends (PXAF) platform and launched the 100 Brands Club. She holds an MA in Fashion Business 
Management from the University of Westminster.

Tom Lewis 
Head of Development 
Wild China Education

Specializing in experiential travel, Tom Lewis leads business development for a multimillion-dollar enterprise connecting 
education and tourism through hands-on, transformative programs. He has collaborated with top international school 
brands including Dulwich, Wellington, and Harrow, and cultivated strategic partnerships with BBC Studios, BioGrad, 
Centre for Global Citizenship Students, and Leading Your International School.

Gilbert Réveillon 
CEO Digital Transformation 
Quantum Tech & AI | FinTech | Web3 | DeFi | Tokenization

An expert spanning Smart Sensing, IoT, Blockchain, Crypto-Assets, Quantum Computing, AI, Machine Learning, Deep 
Learning, Digital Health, and Wearable Technologies. Gilbert brings deep expertise in Financial Services, Strategic 
Marketing & Business Development, Mobile Social Commerce, and Smart City solutions. Chevalier de l'Ordre National du 
Mérite.

Rajan Datar 
Award-Winning Broadcaster, Public Speaker & Conference Moderator 
BBC

One of the most recognizable faces of international TV travelogues, with 70 half-hour BBC documentaries to his name — 
including recent programs on Barcelona, Bosnia, Uzbekistan, and Sri Lanka. In May 2024 he presented a three-part special 
on BBC Radio 4, 'The Tourist Trap.' In February 2026 he delivered a keynote at the Forbes Travel Summit in Monaco. He 
has presented 100 editions of the BBC World Service's The Forum.



Christian Delom 
President 
Global Resilience Network (GRN)

An HEC Paris graduate, Christian Delom is President of the Global Resilience Network (GRN) and CEO of CDConsult. He co-
founded, structured, and led A World For Travel (AWFT) for six years, and has held senior leadership roles at Air France 
Group, Amadeus, and ATOUT France. A former COO, he brings deep expertise in strategy, business development, 
partnerships, negotiation, governance, and transformation.


